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Abstract: The quality of life is defined. The core and structure 
of the business-ideas contest is described. It is proved that the 
contests complement the standard educational program and enhance 
its effect, and as a result – influence positively on the quality of life.   

 
 
 
Nowadays we face difficult political, economic and social situation. 

International conflicts, wars, sanctions, embargo result in the tremendous drop 
of quality of life in many developed and developing countries. Governments 
of these countries need to solve the dilemma – to strengthen their positions 
in the international arena and to maintain the appropriate quality of life of their 
citizens at the same time.  

In accordance with the Oxford Dictionary the quality of life is defined as 
“the standard of health, comfort, and happiness experienced by an individual or 
group” [1]. The Collins Dictionary defines the quality of life is “the general 
well-being of a person or society, defined in terms of health and happiness, 
rather than wealth” [2]. In the Business Dictionary the quality of life is defined 
as follows: “Daily living enhanced by wholesome food and clean air and water, 
enjoyment of unfettered open spaces and bodies of water, conservation 
of wildlife and natural resources, security from crime, and protection from 
radiation and toxic substances. It may also be used as a measure of the energy 
and power a person is endowed with that enable him or her to enjoy life 
and prevail over life's challenges irrespective of the handicaps he or she may 
have” [3]. Thus, the quality of life is a complex category that depends on many 
factors. For example, the Organisation for Economic Co-operation and 
Development (OECD) Better Life Index is determined using the following 
factors: housing, income, jobs, community, education, environment, civic 
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engagement, health, life satisfaction, safety, and work-life balance [4]. 
The Eurostat uses quite different factors: material living conditions, productive 
or main activity, health, education, leisure and social interactions, economic and 
physical safety, governance and basic rights, natural and living environment, 
overall experience of life [5]. 

Therefore, we can see that education is one of the key factors influencing 
the quality of life. Consequently, there is a correlation between the quality of 
education and the quality of life: the higher the quality of education is, the 
higher is the quality of life and vice versa.  

In 2014 – 2015, we conducted the survey among the students of Tambov 
State Technical University (TSTU) and Kazan National Research 
Technological University (KNRTU) on the quality of education. The survey 
findings showed that more than two thirds of respondents evaluated the quality 
of education in the universities as high and rather high compared to only 2 % of 
unsatisfied respondents. The rest gave the medium score. At the same time 
about 15 % of students noted that the amount of practical skills is insufficient to 
meet the requirements of the labor market.  

The results of the survey proved that students need more practice and 
interaction with the representatives of the real economy sector. That is why in 
2014 the lecturers of the Department of Management of TSTU collaborated to 
organize an additional extracurricular event for students and prospective 
students of the Department. We organized the contest, which was called “On the 
Way to the Startup”. The aim of the contest was to help its participants to 
develop the business-model for a certain business idea. The participants got 
consultations of the organizers several times a week. The preparation for the 
presentation session took about two months. About 30 students and prospective 
students with 15 projects took part in the contest. Three lecturers of the 
Department and two representatives of small businesses were invited to judge 
the contest, choose the best project, and give some tips to the participants in 
terms of starting up the business. The participants presented such projects as a 
gym, a remote control models shop, a cafe for kids, and others. We obtained a 
very positive feedback from both experts and participants. All the experts 
agreed that the projects were made thoroughly and thoughtfully, and had real 
chance to be implemented. The students noted that the skills and knowledge 
obtained during the developing of their projects would be very useful for them 
to start up their own business or work in an organization.  

In 2015, we decided to change the regulation of the contest: every student 
of TSTU could participate in the contest, not only students of the Department of 
Management. Prospective students of Tambov high schools were also invited to 
participate. The duration of the contest was expanded to three months. 
The contest itself was divided into three parts: the selection of participants, the 
semi-final, and the final. Participation was possible in groups up to three people 
or individually. More than 50 participants with almost 20 projects sent us 
requests, and only 25 participants with 13 projects managed to get to the final: 
an organic food shop, a soft cheese manufacturer, an exotic food restaurant and 
others. Training sessions on rhetoric, business planning, time management, and 
team building were complemented by weekly consultations by the lecturers of 
the Department. The experts at the final were managers of commercial 
organizations, representatives of TSTU, and heads of noncommercial 
associations. At present, several participants are still developing their projects as 
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they are planning to start up a business in the chosen sphere after graduating 
from the university.  

In the academic year 2015 – 2016, we made a decision to organize one 
more contest – the contest of marketing research “The Market Factor”. Its aim 
was to let students and prospective students work for an organization and do 
marketing research for it. The structure of the contest was practically the same: 
selecting participants, semi-final, final and training sessions with companies’ 
representatives. First, participants prepared the market research of fast moving 
consumer goods: shampoo, tea, coffee, napkins and so on. It the semi-final there 
were 27 students and prospective students who presented the results of their 
research to the representatives of three companies: joint-stock company 
“Tambovnefteprodukt” (“Rosneft”), public joint-stock company “Tambovskiy 
Hlebokombinat”, and limited liability company “AgroSoyuz”. Each company 
gave the participants special tasks, and the students in turn had to complete 
them. Participants dealt with the companies very close. In the final, they 
presented the results. The experts were the same as in the semi-final. They all 
confirmed that students managed to complete all the tasks to a very high 
standard. Moreover, some participants got a job offer.  

Several participants of “The Market Factor” also took part in “On the Way 
to the Startup – 2016”. About 50 students, prospective students, and alumni 
participated in the third annual contest of business-ideas with 20 projects. 
The highlight of this contest was the prevalence of practice-oriented projects. 
Several alumni of TSTU requested to participate in the contest, because they 
needed some additional knowledge for starting up their businesses. The half of 
projects are under implementation, which means that the participants have 
already started up a business or have been preparing to do it in the nearest 
future. They participated in the contest to obtain knowledge and skills, which 
they lack.  

Participating in such contests gives students an opportunity to make useful 
contacts with representatives of commercial and noncommercial organizations, 
get necessary knowledge and skills, and develop the necessary competences. 
These contests complement the standard educational program and enhance its 
effect, and as a result, they have a positive influence on the quality of life.  
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предпринимательских идей; конкурс маркетинговых исследований. 
 
Аннотация: Определено качество жизни. Даны описания сущно-

сти и структуры конкурса предпринимательских идей. Приведено под-
тверждение тезису о том, что проводимые конкурсы положительным 
образом дополняют стандартную образовательную программу и, как 
следствие, положительно влияют на качество образования студентов-
участников и качество их жизни.  
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