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Abstract: The article reveals functional implementation of the 

genre “press release”. The following key functions are distinguished: 
informative, affecting and image-function. They are divided 
according to the impact systems. One of them is “Media Event” that 
seems to be relevant to the genre under consideration, implementing 
harmonizing and agonistic functions. As a result of the study, the 
conclusion is made that the most widely spread and used functions 
are: informative, affective and communicative. 

 
 
 
Press releases as a basis of news reports in newspapers, magazines, 

television, the Internet is a way to communicate to people some ideas, events 
and promote goods, services. According to V. Philippov, the main purpose of 
the press release is to attract the attention and interest of target audiences, 
primarily journalists, to very significant events or phenomena occurring in 
institutions, public organizations or parties. In the cases, where the information 
is very important, they genuinely have the nature of the news, so they affect the 
interests of the general public [1]. Thus the main function of a press release is to 
prompt dissemination of information about people and events via the media. 

Based on the principal objective of the press release, it can be concluded 
that the functional significance of the press release is a limited amount of 
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a system of facts, characterized by unity of time and place of the problem that 
defines the primary function of the press release as informative. 

Another equally important function of the press release is the affecting 
function, which acts as one of the essential ones in the media discourse and lies 
in direct and indirect propaganda and advertising [2]. The affecting function 
expresses 1) attention management (attracting, retaining the attention);  
2) persuasion; 3) suggestion [2]. 

A secondary purpose of the press release is to create a certain image, which 
is a determining factor, according to PR-experts (Skriptunova E. A, Marken A), 
so the image-function is implemented. Press releases have an aim to form the 
image of an organization (company) rather than a person. The organization 
image should be formed in 1-2 directions that will attract the attention of the 
audience and retain a created image in the memory of the target audience. 

To form the desired image it is necessary to characterize the organization 
or a person in comparison with other senders, identify their advantages and 
know how to criticize themselves and competitors to disclose principles of 
activity. This role is performed by the characterizing function, implemented to 
operate within the organization and correct perception of valid information 
about the sender by the recipient. 

In addition to characterizing and image functions, in the impact-system 
“sender” there are distinguished monitoring, provocative, communicative, 
regulatory, analytical presentation functions.  

Before informing, the sender must assess the situation, objectively interpret 
it, predict the outcome, as well as provide possible solutions and / or 
recommendations to further activities – this is the monitoring function. Since 
the key markers of the press release are adequacy, accuracy and completeness 
of information, the importance of the monitoring function is evident, that allows 
the implementation of communicative function to the full extent. 

It is the press release that becomes the starting point for the majority of 
editors and analysts in the coverage of activities of the company, its products 
and market position as a whole. A. Marken concludes that press releases are the 
main external communication form [3] which indicates the implementation of 
the communicative function of a press release. 

At the same time press releases, according to S. Kozlov, can be intended 
for distribution within the organization [4]. Thus, the press release performs the 
communicative function also representing the inner communicative form that 
serves to communicate within the organization about the inner work of the 
enterprise and subsequent correction processes. 

The communicative function is inseparably linked with the provocative 
function, providing motivation and provoking by the sender to commit verbal 
or non-verbal actions by the recipient. [2] It mainly concerns the vertical-term 
form of press release distribution within the organization, i.e., from the head to 
subordinates, which is a guide to action.  

Affecting, provoking and communicative functions are closely connected 
with the regulatory function that organizes and regulates, searches for factual 
information in order to maintain control over public opinion. [2] 

Along with the mentioned functions there is the analytical-presentation 
function, which aims to demonstrate possibilities of the person or organization 
in relation to the needs of the audience. This function suggests the possibility of 
establishing causal relationships, evaluation analysis to meet urgent needs [1]. 
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After M. R. Zheltukhina [2], we divide the functions of the genre “press 
release” according to: 1) the impact system of “Sender → Recipient”; 2) the 
impact system of “Sender”; 3) the impact system of “Recipient” and 4) the 
impact system “Media Event”. 

The functions of the press release mentioned above are implemented in the 
impact systems “Sender → Recipient” (informative, affecting) and “Sender” 
(communicative, image, characterizing, monitoring, provocative, regulatory, 
analytical presentation). Let us turn to the study of functions in the impact 
system “Recipient”. Here stands the main function – hedonistic [2]. 

The hedonistic function lies in providing the information in such a way 
that is perceived positively, the way it is transmitted meets the aesthetic needs 
of the recipient, that is, a topical media event, a bright, stimulating title, 
understandable vocabulary in the text with a clear simple structure. 

Together with the hedonistic comes the harmonizing function for settling 
conflicts, removal of psychological strain [2]. We refer it to the functions in the 
impact system “Media Event”. In contrast to harmonizing function there is the 
agonistic function, manifested in the creation of conflict and provoking the 
recipient to solve the problem. Thus, the implementation of the agonistic 
function is more likely to be in announcing press releases, the aim of which is to 
draw the attention of the recipient to the upcoming events. Thus, the analysis 
identified the key functions, is shown in the Table 1. 

 
Table 1 

 

Functions of press release 
 

Impact system Functions Purpose 
1 2 3 

“Sender→ 
Recipient” Informative 

Current facts about a person, event, 
services, changes in the unity of time 
and place of the problem 

Affecting 
Attention management (attraction, 
retaining attention), persuasion, 
suggestion 

Sender Communicative Implementation of external and internal 
forms of communication 

Image The formation and retention of the 
person’s image  

Characterizing 

Characterization of the organization or a 
person in comparison with other 
senders, the identification of its 
advantages, the ability to criticize 
themselves and competitors, disclosure 
of the guidelines 

Monitoring 

Assessment of the situation, objective 
interpretation, anticipation of the 
outcome, and also providing possible 
solutions and/or recommendations for 
further activities 
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Continuation 
 

1 2 3 
Sender Provocative Provoking and encouraging the sender 

to commit verbal or non-verbal action 
by the recipient 

Regulatory The organization of processes, the 
regulation of public opinion, correction 

Analytical presentation Demonstration of the capabilities of any 
person or enterprise in connection with 
the demand of consumers on the basis 
of establishing causal relationships, 
conducting evaluation 

Recipient Hedonistic The presentation of information in a 
form that is perceived positively, in a 
way that meets aesthetic needs of the 
recipient 

Media Event Harmonizing The settlement of conflict situations, 
psychological strain relief 

Agonistic The creation of the conflict and 
provoking the recipient to solve the 
problem

 
The analysis of actual data shows that informative, affective and 

communicative functions of the press release take the leading position [5 – 7]. 
Press releases are used as a tool of PR-activities of the company and are equally 
important as promotional activities in order to attract the attention of the target 
audience to the range of goods, services, financial condition of the company, to 
form a certain image and retain the interest of the recipient in the activity of the 
person or enterprise. The press release is a more effective way of make oneself 
known than advertising, as press releases appear in newspapers, magazines and 
Internet news column that inspires confidence in people.  
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функциональное значение пресс-релиза.  

 
Аннотация: Рассмотрена функциональная реализация жанра 

«пресс-релиз». Выделены ключевые функции, раскрывающие перво-
степенные цели пресс-релиза: информационная, воздействующая 
и имиджевая. Они распределены в соответствии с системами воздей-
ствия. Отмечена система воздействия «Информационный Повод», яв-
ляющаяся релевантной для рассматриваемого жанра и реализуемая 
посредством гармонизирующей и агональной функций. Сделан вывод 
о наиболее распространенных и используемых функциях: информаци-
онной, коммуникативной и воздействующей. 
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